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How to prepare a communication and awareness raising campaign:
Recommendations for engagemeanid behavioralchange
technigues and examples of good practice from across the world

Prepared and presented by Myriam Makdissi
Communication Expert to the CEMED project
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Raising awareness in a twimlded framework:

General information campaigns
and targeted awareness actions

to provide access to final energy users
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1- GeneralcommunicationCampaign relatedo the

SEARroject
Communicatinan the new vision of theity
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A Advertisethat the municipality action is comirgpon: gain
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A Create a collective perceptio
for the SEAP and enable
engagement with the
stakeholders.
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A Makethem conscious that
the issues related to energy
connects directly to them and
their dally life

A Set the standards to facilitate
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8 o)) Ol ylus ) (=0

o doladlg 8, laad] Hgudall
process through awareness @ M =

raising actions.

human
dynamics

This project is implemented byConsortium led bifullaand Co. Human Dynamics ISy e e s




2- Awareness Raising Campaigns related to priority

Actions

Increaseawareness and Initiate change lod¢haviorof citizens

Objective

A Raiseawareness of general public to benefits of energy
efficiency

A Initiate change of opinion andehaviourfor implementation
of energy efficiencyneasures.

A Commitall citizens and stakeholders to play their part in
building a sustainable enerdyture.
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Awareness raising—y Motivationy Mobilizatic

A Thelocal action is crucial for the successful implementation of
the «global com campaigs.

A Energyawareness antiehavioral change actions should
complementthe otherelements ofgood practice

A Makesure younot to clashwith other initiatives
A Create a&common identitybetween both campaigns produced

A Creating and adapting an energy awareness campaign
depends on the circumstances and challenges each city face
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1+2= A common ground
TheCommunication& Promotional mix consists of:

Promotion
&
Communication
Mix
| | | | | |
Advertising PR & Media Information Educational Dissemination Specialized
Campaign Relations Activities Activities of Publications Conferences
| | | |
Website Social Media
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The Communication & Promotional Mix

Activitieswithin promotion mix need to be:

A plannedrelated to keymessageso be delivered tdarget groupsby adequate
communicational toolsghrough propercommunicational channelat righttiming
to gain maximateach and impacthrough synergic effect, resulting with
awareness raising and change of behauvior.

An integratedapproach of promotional campaigmcludes :

A public relation, educationaictivities,permanentdirect contact with citizens,
workshops seminars angresentations, disseminatioof informative-educational
materials, such as brochures, posters and leaflets.

A 1t shouldbe informational and educational argrriedout throughoutproject
implementation, from its preparation phase until all main project objectives are
achieved. Mosbf informational activities should continue beyond project
implementation.
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Awareness Raising TV https:// www.youtube.com/watch?feature=pla
commercial yer embedded&v=D_90QI9tY3ll

+

Solar Forum & Event in Naples
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https://www.youtube.com/watch?feature=player_embedded&v=D_9Ql9tY3lI
https://www.youtube.com/watch?feature=player_embedded&v=D_9Ql9tY3lI
https://www.youtube.com/watch?feature=player_embedded&v=D_9Ql9tY3lI
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1- Generalcommunication Campaign

A Build a Communicatioplan

A Create the Campaign Identity

A Key messages

A Mediaplan

Adequate communication tools
Proper communication channels
Right timing

Materialsproduced
Impactassessment

Evaluation
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The message

Createcontent:

A
A

A

What do youwant to communicate to your differerdaudiences?
Howcan you best telbveryone abouti KS OA (& Qa OdzNNBy (i SyYySNBe?2

Makeyour messagesimple, catchyand memorable An attentiongrabbing, challenging
message will interest people in energy saving and reduce their irgsetance

GLOQ&A& hdzNIu¢dzNY G2 [ SI RE
& { | BEn&gy. Save Money. Save thef | Yy S U €

Scientificevidence and implications of climate change will be useful information to convince
the sceptics and could also be used in presentations and posters.

GA Gallon Saved is $3.@ NJ/ SR €
& { | tefl8y enjoy tomorrow; waste today cryi 2 Y 2 NN & €

Select relevant motivationdahemes and grouphe messages by topic: heating, lighting and
computers,... People are more likely to take action if they are given only one or two activities
to carry out

G . golite. Turn off thef A I K G €
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Selectrelevant motivational themes
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and offer incentives by stating underlying reasons
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Taking a few simple actions could reduce your energy costs by 10%noto 20
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A [ St SO0 GKS a3aiggehérgyNbusiness ehefitd @ Nidect benefit like
reinvestingsavings to improveéaily life, thekitchen or common room
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Air conditioning an office for one extra hour a day uses enough energy in a month to power &
TV continuously for over a year

A Get the motivation of your targegroup:financialand selfinterest
Most of the people will be interested in saving energy at home and on the road.

& D $eée energy from the suH €

Not only that the energy from the sun is free but it also contributes to saving the
environment and reducing CO2 emissions.
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A Useappropriate language:

Keepit simple and appropriate
without using technicallanguage.

Whatis the language the
municipality already uses to

communicate?
Doesit work?
Whatgetsnoticed?

Yourfirst communications are very
important: Considelusing a staff

briefing or meeting as the
opportunity for your first BIG DIH[MNC[

communication.
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i'm not lazy
i'm just on
my energy

savi ng mode

DO RIGHT
SAVE LIGHT

PLANT A TREE =
PLANT A LIFE.
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Developing a Project Logo:

Alogo:specificfonts, colors ==
or images that are used ol

s = UNAIZAH
through all your
communication channels as
well as promotional o 0000
materialsand willcreate |

consistency and make Do it for

people recognize your

projecteasily. DEVO n @WO Y k

DevonCounty Councibehaviourchangeprogrammein its
corporate buildings with the aim of reducing the impact of
staff activity on the environment.
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Sustainable Energy Europe

2005-2008

CHAMPIONNAT
DES ENERGIES
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WALLONIE 2013
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The logo The Advertising
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